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Otuer ,,Cmazraii ofacHaeai”
chriacne Hannonanen Komeke 332 KOPNOPATHEHI)
yopardeHue Ha ,Anpepraisuar Hpoanpxn®™ Al
3a 2009 ., cC¢LOIACHO HM3IHCKEAHETO

paznopentaTa Ha 2. 100u, an. 4, 1. 3 or 3MIIIK

HIIH

Hia

B nauanoto Ha 2010 r. He pazpaborena u onodpena
or Ceeera Ha [IUPEKTOPHTC HA IPYKECTRBOTO
ITporpava 3a 106p0 KOPNOPATHEHO YNpPaBIeHHC HA
Anpwpraiizudr Tlpoawasm AJlL Tlporpamara Oe
paspaboTeHa B CBHOTBETCTBME C MEHKAYHAPOHWTE
crasaapTy 3a qodpo KOpIOPAaTHBHO YIIpaB/cHHE Ha
Opranuzanmuara 3a HKOHOMMYECKD ChTPYIHU4ECTBO
v paseurie (OMCP), npuetn na 18.12.2002 r. or
JIKIIK, cera snsna ce B Komucus 3a dunancon
Hagzop (KOH). llporpamara onpcaena mpasata H
Ha YYACTHHOH B
JHPEKTOPHTE,

FAABITHEHWATH OTaelHETe
HpysecteoTo - OChBeTa Ha
MCHHIEMBITA, AKIHONCPHTE M 38HHTEPECYBAHHTE
JTHLEA W pEFﬂHhiEHTH]’}H T[p{‘.lll.Ej!‘}-']'J'H'l‘E H MEeXaHWIMHATE
38 B3EMAHETO HA

KOPIOpaTHENH PeIIcHHA.

Cnazpanero Ha HKKY e Ha npuunnna ,Cnassail
MnW ODACHARANH", KOBTO O3HAYARA, ME TMPENMOPhKUTE
na HEKY ce coazear ¥ korato MMa OTENOHCHHE OT
THX HITH HEG[!HHHHHE.,

PBEGEICTELTR Hi

OPYHECTROTO obACHARA MPHYHHKATE 34 TOBA.

B nacToAmipa oTucT & MpCICTaBCIIA HlIdJDpMﬁLIHF[ 3a
HERY B
KOPIHOPATHEHOTO  YIPABNEHWE HA  AJIRBpTAHIHHC

IPUIAIAHE Ha  [IPENOPLKHTE  Ha
TTpoawmxn AL
OT'LIE'I".E:T ¢ Hepazmonma  Hact  oT

(MHAHCOB OTUET HA JAPYIKECTBOTO,

INogumang

L. KopnopaTHBHO pHLEOBOICTEO.

Appwepraizuar [Mpoesy AJl wma ennocTenenHa
Ha  ympaenenue. BB Tasm  BpB3Ka
MpemopBKUTE 3a JABYCTEMEHHaTa CHcTeMa  3a
yrnpaenenwe Ha HKKY ne ca npunoxmmm 3a

CHCTEMA

loTld

Statement "comply or explain" under
the National Code of Corporate Governance
of Advertising Prodigy AD in 2009., under
Art.100n, paragraph 4, p. 3 of Public
Offering of Securities Act

At the beginning of 2010 was developed and
approved by the Board of Directors Program for
Good  Corporate Advertising
Prodigy AD. The program was developed m
accordance with international standards of good
corporate governance of the Orgamization for
Economic Cooperation and Development
(OECD) adopted on 18.12.2002 by the SSC,
now merged in the Financial
Commission (FSC). The program sets out the
rights and obligations of various participants in
the Board of Directors,
management, shareholders and stakeholders and
regulates the procedures and mechanisms for
making corporate decisions.

(iovernance

Supervision

Company -

NCCG observance of the principle is "comply
that  the
recommendations of NCCG be respected and
where there is deviation from them, or [ailure,
the management company explaining the
reasons for this.

This report has presented information to
implement the recommendations of NCCG {or

or explain", which means

corporate governance of Advertising Prodigy
AL,

The report 1s an mntegral part of the annual
financial stalements ol the company.

I. Corporate Governance.

Advertising Prodigy AD has onc management
gystern. In this regard the recommendations of a
two-tier management system NCCG are not
applicable to the Company and are exclude
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LLP}'}KECTEGTG H CA H3KITHWEHH OT TO3H 40 IC}'MEI—TT.
1. CBeT na DMPEKTOPHTE - PYHKLHH H 330bIHMEHHS

1.1, ChBETRT Ha AUPEKTOPHTE ¥papIaiea
HE3aBHCHMO M OTTOBOPHO  TRYRECTROTO B
ChOTBETCTEME € VCTANOBCHHTE BH3HA, LE0H,
CTPATETHH HA APYMECTEOTO W  HMHTEpCeCHTE 118
AKLUHOHEPHTE.

Agpwpradisaur  llpogugsu  AJl npunara  Tasu
MPaKTHEA,

1.2. CpBeTeT Ha JMPEKTOPHTE YCTAHORABA W

KOHTPOJMpa CTPaTerd4ecKMTC HACOKH 38 pa3BHTHE
Ha ARYHECTBOT.

Anpwpraiisuar  [lpomumkun  AJl npunara Tasm
MpPaKTHEE, '
1.3. CLBETET HA AMPEKTOPHTE CNENBA A2 YCTHHORM
HOJIMTHKATA Ha ApyKecTBOTO B 00JacTTa Ha pUCKa H
A4 KOHTPOMMPAE H3TPAMIAHETD ¥ (YWHELHOHHPAHETO
Ha CHCTEMATA 33 YTIPABNEHHE HA PHCKA W BhTPEIIEH
OIHT.
ANBRPTAHINHE Al
npaktika. @®ynxuuute Ha OIMTHHS KOMMTET ca
H3ILIHABAHM 0T yinedoeete wa CI npes 2010

1.4, Hal

CTIA3BAHETD

ﬂpcmHm}m NpHNara  ras

CRRETHT
HH

JHPEKTORHTE  OCHIYPHBA
33KOHORHTE, HOPMATHRHHTE M
,'IIFTE}H{}]’]HH'I‘E A0 bIHEHMA HA ﬂpy}KBETHE]‘T[‘.‘.

Agewpraiiaunr  [lpogmoxu AJL

P K THKL.

[IpHIara TasH

1.5. CuBeThT HA JAWPEKTOPHTE € OTFOBOpPEH 34
CB3HABANETO H HANCKINOTO (YHKLUMONMpaHe Ha

hrHaHCoBO-HHDOPMALMOHHA TS CHCTEMA Ha
LPYIKECTBOTO.

Anewprafizunr  Tlpoamamu AJ[ npunara  Ttaiu
NpakTHEA.

[.6. CnBeThT HA JMPEKTOPMTE  JIABA  HACOKM,

0100paBa M KOHTPOIMPA H3NBINCHHETO HA: DH3ICC
N1aHa Ha JPYHCCTROTO, CISTKH OT ChLIIECTBEH
XApaKTEp, KAKTO H APYrH JeiiNocTH, YCTAIOBCHH B
VCTPOHCTEEHUTE MY HKTOBE.
Anpwpraizanr  [pomnmxu - Al
MpaKTHKE,

npHIara Tasd

2orl14d
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from this document.

1. Board of Directors - Duties and Obligations
1.1. The Beard of Directors
company independently and responsibly in
established wision, pgoals,
interests  of  company

manage  the

accordance  with
strategies
shareholders.
Advertising Prodigy AD complies with this
practice.

1.2. Board of Directors establishes and controls
the Straiegic direction of the company.
Advertising Prodigy AD applies with this
practice.

and

1.3. The Board ol Directors should establish a
policy of the company in the field of risk and to
monitor the construction and operation of the
system of risk management and internal audit,
Advertising Prodigy AD complies to this
practice. The [unctions of the Audit Commities
members are performed by the members of BD
in 2010.

1.4. The Board ensures compliance with laws,
regulations and contractual obligations of the
COMpany.

Advertising Prodigy AD complies with this
practice.

1.5. The Board of Directors is responsible for
creating and reliable functioning of the
Anancial-information system of the company.
this

Advertising Prodigy AD complies to

practice.

1.6. The Board of Directors provides guidance,
approve and monitor the implementation of: the
company's business plan, substantal nature of
transactions and other activities identified in the
structure of its acts.

Advertising Prodigy AD applics to thi
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1.7.  Cwmeerst ua  aupexropute  pccurupa 1.7. The Board of Directors defines the
MONHTHKATA Ha JIPYWECTBOTO NO OTHOWIGHHe HAa company  policy  regarding  information
paskpHpalcTe Ha HHQOpMauMAa W Bpeikkre ¢ disclosure and investor relations. Provide
wHeecTMTOpUTE.  Tlpegocrasd  wa  akumonepurte shareholders with the time required and the
H3MCKEAHATA 1o Bpeme W qopmar  or formal of the statutes of the company
yeTpolicTBeHHTE AKTORE Ha Apymecreoro  information.

HHIPOPMALLMA. Advertising Prodigy AD complies to this
Ammwpraitzunr  [lpoamasu AJ[ npunara  Tasw  practice.

PaKTHIA.

1.8. Tlo Bpeme Ha cBOA MAHIAT 4YJCHOBCTC Ha
ChBeTA HA JMPEKTOPMTE CE€ PREKOBOIAT B CBOATA
ASHHOCT OT OBLWONPHETHTE NPHHLKITE 32 [I0YTEHOCT
¥ YTIPERIEHCKA W NpOecHOHANTHA KOMNETEHTHOCT.
[MpemopryuTeTio ¢ CBBETET HA JHpEKTOpHMTE 718
npveMe 4 cnassa ETHYeH KoARKC.

K®mM HacToAmia MoMeHT Jpy#ecTROTO HAMA npHeT
LTHUEH KoJgKe.

1.9, CopernT Ua IHPCKTOPHTE CC OTYHTA 38 CROATA
aednoct npel Ofioro cebpande Ha AKUMOHEBPHTE.
Apewprafaunr  [lpopwmss Al npumara  Tasu
I'I'[}Ei.}{'I'HIE:-J..

2. Ma3bop u oceoboaeade Ha 4dneHope Ha ChBera
HA THPEKTOPHTE

2.1. ObwoTe cuhpande Ha akuponcpuTe W3bHpa H
oceoboncaea
MUPEKTOPHTE, ChODPA3HO 38KOHE M VCTPOHACTREHHTE
AKTOBE Ha APYHECTBOTO, KAKTO H B CBOTBCTCTRHE C
MPHILRAIHTE 38 HEOPEeKBECHATOCT K YOTOHYMBOCT HA
pafiorara Ha ChBETA HA HPEKTOPHTE,
Anpepraitzunr  llpoauaku  AJl npmmara  Tasu
MpaKTHEA.

2.2. B qororopMTe 38 BBRITATAHE HA YOpPaBACHHETO,
CKMoUBaHM ¢  uncHosere Ha CoBeta  Ha
,u,HpEI('JﬂpH'I"Q CE ONPEAEIAT TEXHWTE 30TRIHEHHA H
3a0aud, KPUTEPHHTC 3a pasMepa Ha TAXHOTO
BhIHAIPAACIEHHE, 3ATbIHEHHATA WM 33 J0ATHOCT
KBM OCHORAIHATA 38

YeHOBETES Hd Crrera Hd

JAPYHECTROTO H
0cRODMKIABAHE.
AnRBpTaitzmir

[Ipoguawu  AJl npunara  Taiu

Jorld

.8, During his term of office members of the
Board of Directors shall be guided in his actions
by accepted principles of
managerial and professional competence, It is
recommended that the Board of Directors to
accept and respect the Code of Ethics.

At present, the company has not adopted a
Code of Ethics.

1.9. Board of Directors shall report on his

integrity and

activities to the General Assembly of
Sharcholders.

Advertising Prodigy AD complies with this
practice,

2. Selection and dismissal of members of the
Board of Directors

2.1. General meeting of sharcholders elect and
dismiss members of the Board of Directlors,
according to the law and statutes of the
company and in accordance with the principles
ol continuity and sustainability of the work of
the Board of Directors.

Advertising Prodigy AD complies with this
practice.

2.2. In awarding contracts for the management
concluded with members of the Board of
Directors, determine their duties and tasks, the
criteria for the amount of their remuneration,
their obligation of loyvalty to the company and
the reasons for exemption. ; )

Advertizing Prodigy ADD complies. wi at
practice. / ;
G
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[IPAKTHKA.

3. CTpyKTYpa M KOMNETEHTHOCT

3.1.bpoar Ha uncHoBeTe M CTpyKTyparta Ha Cneera
HA JOHPEKTOPHMTE c& OQNpelelldT B YCTPOHCTBEHHTE
AKTOBE Ha JIPYHECTROTO,

Apevpraizuar  [lpomumsn  AJl  mpumara  tasu
MpaKTHKA.

3.2, CectapbT Ha uzbpanua ot Ofmoro cubpanne
Crrer Ha mupexropure TpabBa Ia rapaHTHpa
HERARMCHMOCTTA W DE3NpPWCTREcTHOCTTA  Ha
OUEHKMTEe W JeHCTRHATA A HErOBHTE UNEHOBE M0
OTHOMIEHWe (YHHKUHOHMPAHETO HA JpYHeCcTBOTO.
BpoAT ¥ KAYECTRATA HA HEIABWCHMMWTE NUPEKTOPH
cllellBa fia rapanTHPAT WHTEPECHTE Ha akLHOHEPHTE.
Anpwpraiisunr  Ipooumaxs AJl npunara  Tasd
NpaKTHKA.

3.3, CoeerThT HAa OHPSKTORHTE TpaOdBa 73 OCHIYPH
HAMMEWHO DASAENEHHE Ha 3d 44 HTE H a0 LIIACHHATA
mexay ceoute unenose. OcHosra (yHKUMs Ha
HEZABMCHMWTE JMPEKTOPM € Ja KOHTPONUpar
OelcTBHATA HA H3OBIHMTENHOTO PRKOBOJCTRO H jiA
yuactTear edexTueHo B paforara Ha JpyKecTBOTO B
Ha
akuuonepute. IlpemopwynTenHo e npenceaaTensT
na CpBCTa Ha JOUPCKTOpUTE Ja OBIC HE3ABHCHUM
JIHPERTOR.

ChOTBETCTEBHE C HAHTEPECHTE H Il]JElH-Ei.'I‘E

Anpwpraizuar  [Tpomamen ATl
NpaKTHEA © M3KITIOUEHHE HE [PEnophKara 34
npejcenarens va CH. Tosa uikmodenMe c B
pezynTtatr Ha pemedde HAa C)l (oBnacTenw ot

YUPCIUTENHOTO CLOpanie Ha aKIHOHCPHTE).

HpHiara  'rdiu

3.4, KoMOCTCHLUHKTE, NPapaTa W 3albIMCHHATA Ha
HIEHOQBETE H4 C']:.H-B’I‘.‘:t Hd ,'lH[]'t,'IET(}pWi‘E CHEJRAT

WAMCKRAHMATA HA 38KOHA, YCTROHCTREHWTE AKTORE H

CTAHMAPTHTE HAa nobpata npodecHoHaTHA M
}'l]pﬂB.JEHGKEt [IPH}C'I‘HKEL
Apnewpraiizunr Tlpoanaxn AJl npumara TAIH

MpaKTHKE.
3.5. YUnenosere na Cuberta Ha aupexropure Tpabea

4 o114

3, Structure and expertise

3.1. The number of the members and the
structure of the Board of Directors shall be
determined in the company statutes.

Advertising Prodigy AD complies with this
practice.

3.2. The composition of the Board of Directors
chosen by the General Assembly should ensure
the independence and
assessments and actions of its members in the

impartiality of the

operation of the company. The number and
guality of independent directors should ensure
that the interests of shareholders.

Advertising Prodigy AD complies to this
praciice,

1.3 The Board of Directors must ensure proper
division of tasks and duties among its members.
Primary function of the independent directors is
to monitor the actions of executives and to
participate effectively in the work of the
company in accordance with the interests and
rights of sharcholders. It is recommended that
the Chairman of the Board of Direclors (o be an
independent director.

Advertising Prodigy AD complies with this
the exception of the
recommendation of the chairman of Board of
Directors. This exception is a result of a
decision of the Board of Directors

{authorized at the foundation meeting of share-
holders ).

3.4. Competences, rights and obligations of
members of the Board of Directors follow the
requirements of the law, statutes and standards
of good professional and managerial practice.
Advertismg Prodigy AD complies with this
practice.

practice  wilh

ou

{j/g///

3.5. Members of the Board of Dire_pt-/r;rs
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Ja HMAT NMOAX0MHLILN SHEHMA M OTIMT, KOMTO H3MCKRA
saeManara or tax nozvims, Caen w3bupaneTo MM
HOBHTE uncHoBe Ha CLBETa Ha JHUpPEKTOpUTE CleiBa
Al llpE:MHHJ:l’E' FhBEEHIAIND TIROTrpaMa mo nNpasHE H
(hMHAHCOBM BBIOPOCH, CBBP3AHM ¢ IedHocTra Ha
apyxecTeoro. [loBrwasanero ksanuduralmuaTa Ha
uneHopeTe Ha (CHRETA HA OMPEKTOPHTC CICIBA 1A ce
HaCchPIaBA,
AnRBpTaisHur
MPaKTHKA.

3.6. Ynenorere Ha CbBeTa Ha gupexropuTe Tpabea
Ja pasnojarar ¢ BpEME 33
M3MBAHEHHE Ha 3a7a4M M 3aTBIDKEeHHA.
[penopwuwrenno e ycTpolicTBEHHMTE aKTOBE Ha
JAPYKECTBOTO A ONpedensaT Opos Ha ApYIKECTRATE, B
Koo uieHoseTe Ha ChBeTa Ha IHPCKTOPHTE MOTAT
NA 3aEMAT PBKOBOIHH NOIMLKH.

Mpoaunau  AJl npunara  Tasw

HeabXoauMaTo
TEXHHTE

Answpraitaunr  Tlpoamasu  AJl  npumara  Tain
MPAKTHKA.
3.7. Maboper wna wunenosere na ConBeTa Ha

ﬂ,mp&:x'l‘upme Ha IpYARCCTROTO CTABA NOCPEACTBOM
MPO3paYHA  OpOLEIypa, OCMFYPARA OCBEH
BCHUKO OCTAHANO HABPEMEHHA M JOCTaThLYia
nidopmanus OTHOCHD THYHHTE u
J]p(]ti!E{JH[‘.IHﬂ.JTHHTE- KaUCCTRa Ha KAHUHYATHTE 34
yaeHoBe. bpodT Ha nochiejoearenHuTe MaHIATH Ha

KOAETO

yncHoseTe Ha (ChRETA Ha IMPCKTOPWTS cleiea ja
ocurypH cdiekTHBHa padoTa Ha JAPYWMECTROTD M
CTIA3BAHETO HA 3AKOHOBHTE WIMCKBAHHA.
Anpweprafizuar  llponunmm Al
NpaKTHEE.

4. Bragarpangienue

4.1. PasMepbT U CTPYKTYPATA HA RhIHATPAKICHHATA
Ha uiclioBeTe Ha OkBera HA JHPEKTOPHTS Ce
ogobpaear or ODimoTo crdpanie Ha Apy:KECTROTO.
Anptpradizuar  [lpoauaxu Al npumara  Tasu
MPaKTHRH,

4.2. B CLOTBETCTBME CHC 3AKOHOBHTE UAMCKBAHUS W
nofpara MpaKkTHKA Ha KOPNOPaTHRHO YIIPABIeHHe
pasMEpeT M CTPYKTYPaTd Ha BB3HATPANIEHMATA

npMnara Tasd

Sorld

have appropriatc knowledge and experience
required to hold their position. After their
members of the Board of
Directors should undergo an induction program
for legal and financial issues related to the
company, Raising the qualifications of
members of the Board of Directors should be
encouraged.

Advertising Prodigy AD complies with this
practice.

3.6. Members of the Board of Directors must
have the necessary lUme to fulfill their duties
and responsibilities. It is recommended that the
company's statutes to determine the number of
companies in which members of the Board of
Directors may not hold leadership positions.
Advertising Prodigy AD complies with this
praclice.

election, new

3.7. The election of members of the Board of
Directors of the company becomes a transparent
procedure, which provides, inter alia, timely
and sufficient information about the personal
and professional qualities of candidates for
members. Number of consecutive terms of
office of members of the Board of Directors
should ensure effective operation of the
company's compliance with legal requirements.
Advertising Prodigy AD complies to this
practice.

4. Remuneration
4.1. The size and structure of remuncration of
members of the Board of Directors should be
approved by the General Assembly of the
company.

Advertising Prodigy AD complies with this
practice.

4.2. In accordance with legislative requi
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CICIBd Oa OTHHTAT

4.2.1. 3a0LmKcHMaTa H TMPWHOCA HA BOBKM CIHI
yneH HA ChBeTE Ha JAUPEKTOPHTE B JeHHOCTTE M
pE3YITATUTE HA JAPYKECTBOTO;

4.2.2. BramomHocTTa 33 0oafop M 3aampwaHe Ha
KBATHOHIFHPAHW ¥ Jnosadd dieHose 1a Cweeta Ha

JUPEKTOPHTE;

4,23, HeobxoguMooTTa OT  CROTRETCTEME  HA
WHTEpecHTe Ha  4leHopere Ha (heeta Ha
OHPCKTOPUTE W JIBJTOCPOYHMTE MHTEPeCH Hd
}'[p}"H{E{!-T'BI'.‘.I'J'(].

Anpwprafizunr  Tlponnugaer  AJl npumara  Tase
NpaKTHKA.

4.3. TpenopbUHTCHO € BREIHAPOKASHHETO HA
uneroseTe Ha UBBETA HA NMPEKTOPHTE 1A C& CLCTOH
OT JABE YACTH: [MOCTOAHHA YacT W JOOBAHMTEIHM
CTHMYNH.

4.3.1, JpvKECTROTO MOME Ja TREJOCTABM  KATO
AGTTBIHHTENHD  BhIHArpaMkIenHe Ha 4YISHOBE HA
Cneera Ha JHPEKTOPHTE AKUMH, OHUUK BLPXY aKIiH
W ApYTH NOIX0AANE (HHAHCORY HHCTPYMEHTH.
4.3.2. PeIbT 3a OCHIYpABAHE W W3TION3BAHE HA
JOMRIHHATENHH {J'I‘HM}’JIH 07 YISHOBETS

na ConBeTa HA OHPEKTOPWTE CE PETNAMEHTHpA OT

YOTPOHCTBEHUTE  AKTOBC  HA  JIPYIKECTBOTO.
Anewprafizuar  Tlpoaugmu ATl npunara  Tass
NPaKTHE:.

44,  DBeIvarpamieHMATA  HA  HE3ABHCHUMMTE

OMPEKTOPH €A MOCTOAHHH H OTPA3ARAT YYACTHETO B
3ACeanig, U3NLIHCHHETO Ha TCXHUTE 3ajaud na
KOHTpOIMpar  AeHCTBHATA Ha  H3OBIHHUTCIHOTO
PRKOBOICTED W Ja VUACTRAT e(heKTHRHO B paboTrara
Ha ApykKecTBoTo. T€ HE MOTYYARAT AOMBIHHTENHH
BhL3RAl 'p'r.’l]'ii,ﬂ.,EHHH or ,;'J.p}f}llfﬂb'['ﬂﬂ'['ﬂ.

Anewpraizunr  [Tpommmsn  AJl npunara rasm
MPAKTHEA.
4.5.  Pazxpweavero  Ha  undopManus 3a

BRIHATDEEACTIHATA 118 HNCHOBETS Ha CwmBeTa Ha
AUPEKTORHTE € B CLOTBETCTEHE ChC JAKOHOBHTE

6ot ld

WK ERLSERLE  ,

structure and amount of remuneration should
consider:

4,2.1. Obligations and contributions of each
member of the Board of Directors in the
activities and results of the company;

4.2.2. The possibility of selection and retention
of skilled and loyal members of the Board of
Directors;

423, Need according to the interests of
members of the Board of Directors and long-
term interasts of the company.

Advertising Prodigy AD complies with this
practice.

4.3. It is recommended that the remuneration of
members of the Board of Directors consists of
two parts: a permanent part and additional
ncentives.

4.3.1. Company may provide such additional
remuneration of members of the Board of
Directors shares, stock oplions and other
relevant financial instruments.
4.3.2. The procedure for provision and use of
additional incentives [rom members

the Board of Dircctors is governed by the
statutes of the company.

Advertising Prodigy AD complies with this
practice.

4.4. Remuneration of independent directors are
constant and rteflect the patticipation in
meetings, the execution of their dutics o
control the actions of executives and to
participate effectively in the work of the
company. do not receive additional
compensation from the company.

Advertising Prodigy AD complies with this

They

practice,
4.5, Disclosures on the remuneration of
members of the Board of Directors~in
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HOPMH W YCTPOHCTBCHHTC AKTOBC HA IPYKECTROTO.
AgunoHepWTe TpabEE d MMAaT Jlecel JOCTRN 0
MH(OPMALKMATA 33 BE3HATPAKIACHHATA.

Tpogumcsn  AJl  npumara  Tase
npaxkTuka, Mudopmaius 3a eeiHarpamgcHuaTa 1a
qneHoBeTe Ha CHBETA HA MPEKTOPHTE C& ChILPMA B
Conumavs noknag 3a geinocTTa.

AARBPTARIHHT

5. KoH(hnwKT Ha wHTepecH

5.1. Unernopere Ha CbReTa Ha ampexropuTe Tpadba
oA HsbareaT H o Ja
MOTEHIMANEH KOH(IMKT HA MHTEPECH.
Appwpratisuar  [lpomumas  AJl npunara  Tasu
TIPAKTHEE.

5.2, Ipoueaypure 3a n3bAreaHe M pasKpUBaHE HA
KoH§UIMKTH Ha HHTEpecH cjaenBa naa  Onaar
pernaMeHTHpaHH B YCTPOHCTBEHWTE A4KIOBE Ha
IpVARCCTROTC,
AARLRTARSHHT

HE JOIMYCHAT PEANEH HIH

Mpomszke ANl npuaara  TasH
MPEKTHKE

3.3, Ynenosete Ha CwhReTa Ha aMpexTopute Tpadna
HezabapHo d3 pasKpHBAT KOHGIHMKTH HA HHTEpECH M
na AKIMOHEPHTE  O0CTRI 710
HHPOPMAIIHT 33 CHSNKH MeXIY ApYyHECTBOTO M
anenose Ha CbBETA HA JHMPEKTOPHTE HITH CBLP3AHH C
HErD NTHIIA.

Anpwprafaunr [lpognamu Al me npunara Tasw

TMPAKTHREL.

GQCATYPHABAT  Ha

5.4, Beeks KOHGIMKT HA HHTEPECH B IPYKECTROTO
cllehBa 1a ce paskpuea Ha CoBeTa HA JHPEKTOPHTE.

Apewpraiizunr  [lpomumsu AJ] npunara  tasm
MpaKTHKA.

5.5, lloTeHnmanes KOHQAMKT Ha  WHTEpECH
ChIICCTBYRA TOTABA, KOTATO IEVSKECTROTO

BLIHAMEPHBE [14 QURITECTEH CJEIKA C HPHAHYECKD
THLE, B KOCTO:

{ﬂ) yned Ha CeReTA Ha JHPEKTOPHTE HWITH CERP3AHH
(3auuTCpeCYBANM) € HEro NMia MMarT Qunancon
HHTEpEC;

(6) vnen va ChBeTa & wieH Ha Y paBHTENeH CHBET,
Hamzoped cupBeT MM CBBET HA JHPCKTOPHTE.

Torl4

company. Sharcholders should have easy access
to information on wages.

Advertising Prodigy AD complies with this
practice, Information about the remuneration of
members of the Board of Directors is contained
in the Annual Activity Report.

5. Conflict of interast

5.1. Members of the Board of Directors must be
avoided to prevent actual or potential conflict of
interest.

Advertising Prodigy AD complies with this
practice.

5.2. Procedurcs for avoiding and disclosing
conflicts of interest should be regulated in the
statutes of the company.

Advertising Prodigy AD complies with this
practice.

5.3. Members of the board of directors must
immediately disclose conflicts of interest and
provide sharcholders access to information
ahout transactions between the company and
members of the board of directors or related
PETSONS.

Advertising Prodigy AD will comply with this
praclice.

5.4, Any conflict of interest in the company
should be disclosed to the Board of Directors.
Advertising Prodigy AD complies with this
practice.

5.5. Potential conflict of interest exists when the
company inlends to make a deal with a legal
entity in which;

(a) a member of the Board ol Directors or
related (interested) parties to it have a financial
interest:

{(b) a member of the Council 15 a member of the
Management Board, Supervisory Beard of
Board of Directors.
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ANBBPTARZHHT
IPaKTHKE.

6. Komureru
6.1. llpenopruuTteano ¢ paborara na CnBeTa Ha
JUPEKTOPHTE L3 Ce NOAMOMArd OT KOMHTETH, KaTO
CoeeTLT HA AHpEKTOPHTE
HEODXOIMMOCTTA OT TAXHOTO Ch3JaBaHe chobpasHO
cneudHKATA Ha APYHECTBOTO.

ANBEPTAHIMHD

Npooumen Al npsnara  TasH

Crpeneltd

Mponumaw A/l mpwnara  Tazwu
]'[pﬂIETHH'f-_L

6.2. CBBCTET HA JUPEKTOPUTE cledBa Ja Ch3uage
MOHE KOMHTET MO OIMT, BIIOYBAIL HCIARHCHM(H)
JUPEKTOP(H) M EKCNEPTH.

Answpraiiaunr [pogwasw AJl me nmpuiara Tasw
Ynewogete wa C  Wsoeiuasar
GYHKIMHTE Ha oauTeH komurer npez 2009, ome
!'IDE,B,H da e I{UHUI‘M'['}’HPHH GPF'HHH.

6.3. Komurerure 6w ciensano 4a ce ¢b3NABAT B3
(CHORA HA MHCMEHO OTIpPEdencHa CTpYKTYpa, obxear
OT 24/a9H, HAYHH HA (PYHKUHOHHPAHE M NPOUSIYPH
38 OTUHHTAHE,

Appwprafisunr [poguamen AJL e npunara Taze
PAKTHKE.

NMPaKTHKA,

TI. OgaT ¥ BLTpellIeN KOHTPOT

1. KopnopaTHBHHTE pPBKOBONCTEA, MOIIOMAIAHM OT
KOMHWTETA TI0 OIWT, [HCMCHO MOTHBUPAT I1Ipej
ObmoTo crOpalde npegiiokenuneTo cn 38 w3bop Ha
OUUTOR, ce pPBHKOBOOAT OT YCTAHOBCHHTE
WIHCKRAHHWA 38 TPohecHOHAINIBM.

KbM HAcTOALIHMA MOMEHT Npe/UIOKeHMeTo 3a H300p

KT

Ha OJHTOP € MOTHEHPAHO YCTHO.

2. OMemaTenno e jga ce NpWiAra  POTAIMOHEH
MPHHLIKI [PH NPETMHERHATA W H300pa 1A BRHLICH
OJMTOR.

Jo HacTOMIHA MOMEHT JIPYIKECTROTO HAMA H3Opau
OAHTEH KOMWTET. PEKOBOICTEOTO HA ANERPTARIHHT
IMpomwmsn AJl BeInaMepssa aa NPUNAra  Tasu
NpaKTHka TpH HATPYLBAHE HA JIOCTATRUHO Opoi
I MHAHCORH TOAHHM.

Jorld

Adverlising Prodigy AD complics with this
praclice.

fi. Committees

6.1. It is recommended that the work of the
Board of Directors should be assisted by a
committes; the Board of Directors determines
the need for their creation according to the
specifics of the company.

Advertizsing Prodigy AD complies with this
praciice.

6.2. Board of Directors should create at least
audit committee comprising independent (i)
Director (s) and experts.

Advertising Prodigy AD will comply with this
practice. Members of Board of Directors shall
perform the functions of an Audit Committee in
2009, even before the body is constituted.

6.3, Committees should be established on the
basis of a wntten structure a range of tasks,
operation and reporting procedures.

Advertising Prodigy AD will comply with this
practice.

II. Audit and internal control

1. Corporate governance, supported by the
Audit Committee, in writing to the General
Assembly justifics his proposal for the selection
of auditors, guided by the requirements for
professionalism.

At present the proposal for the choice of auditor
18 motivated orally,

2. It is desirable to apply the rotation in the
proposals and the selection of external anditor.
Lntil now the company has no audit committee
clected. The management of Advertising
Prodigy AD intends to apply this practice in th€
accumulation of sufficient number of aI‘f‘InEl
years.
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3. IlpenopbYHTEIHO & M3TPEKALHETO Ha CHCTEMa 38
BLIPEWICH  KOHTPOJA,  KOATO  Ja
eheKTHRHOTO  (PYHKIHMOHWPAHE HA CHCTEMHTE 32

rapaHTHpa

OTYETHOCT W Pa3KpPHBAHE HA WHpopMAaLkA.
Anpepradsaur  [lpooumsn Al mpunara  Tasu
MPAKTHRE,

4, CHCTEMSTA 33 RRTPEMISH KOHTPOJ C8 WIrpamkia |
dyHKUMOHHPA W ¢ O[Jel HISHTHWIMpaHe Ha
PHCKOBETE, ChITHTCTRAIIH Ha
LPYAECTBOTO H MOOMOMATANC TAXHOTO e(eKTHBHO
YTIPEBISHHE.
A IBBPTAHIHHT
[paKTHKA.

JIEHHOCTTA
Ipomumxu Al

MpHaara  TeEH

II1. 3amuTa OpapaTa HA AKIHOHEPHTE
|. 3ammTa NpasaTa Ha AKLUHOHEPHTE

[{ﬂp MNOparHBHUTE PEROBOICTEA rapadnTHPRaT
PABHOMOCTABEHATO TPRETHPAHE Hi BCHMYHH
ARLHOHEDH, BRITOYHTCAIO MHHOPHTAPHHATE H

YVKIECTPAHHUTE  AKIMOHEPH,
34lIMTABAT TCXHHTE MpaBa.
ANspTaiiuHr
MPaKTHKA.

2. 0bmo cudpanie Ha aKIHOHSPHTS

2.1. Beuuky aKUMOHEPH MMAET [IPABO A Y4acTEaT B8
Otmoro crbpanye HA aKIMOHEPHTE M A M3pPa3ARaT
MHEHHETO CH.

M oCi QMB#HH 14

Mpojupae AJT TATH

lpediara

Agpbpraiisunr  [pogumaw A npunara  TasH
NMPAKTHRL.
2.1.1. AwuMoncpHTe ¢ TIpaBo WA (NAC  MMAT

BBAMOCHOCT 8 ¥TIPAMHARAT NPAROTE CH HA MNac Ha

Otmoto  cwbpanWe HA JIPYKECTBOTO M Upe3
NpCICTABHTEIH.

Apespraizuar  Tlponuass AJl npunara  Tasw
TTPAKTHEA.

2.1.2. KopnopaTHBHHTE PEKOBOIACTREA OCLIICCTERABAT
eflEKTHEEH KOHTPON, KATO Ch3NABaT HeobxoaumaTa
OPraHl3anyg 33 TNAcYBAHETO HA VIBANOMOLICHHTE

JHITA B CBOTBCTCTBHE [ HHCTRYKIHHTE Hi
ARIIHOHEDHTC HIH [0 PB.ZIJ'B]JJEHHTE 07T ZAaKOHa
9ot ld

3. It 18 recommended that building a system of
controls to ensure the effective
functioning of systems of accountability and
disclosure.

Advertising Prodigy AD complies with this
practice.

4. Internal control system is up and running and
to identify the risks attached to the company
and support their effective management.
Advertising Prodigy AD complies with this
practice,

internal

II1. Protection of Shareholders

1. Protecting the rights of shareholders
Corporate
treatimnent

governance  ensures  equitable
ol all shareholders, including
minority and foreign shareholders, and are
obliged to defend their rights.

Advertising Prodigy AD applies to this practice.

2. General Meeting of Shareholders

2.1. All shareholders are entitled to participate
in the General Assembly of shareholders to
express their views,

Advertising Prodigy AD complies with this
practice.

2.1.1. Sharcholders entitled aloud able to
exercise their right out loud at the General
Assembly of the company's representatives.
Advertising Prodigy AD complies with this
practice,

2.1.2. Corporate govemance effectively control
by creating the necessary arrangements for the
vole ol the persons authorized in accordanc
with the mstructions of the shar&hnldir% or

means permitted by law, 8
i v fo/

#

o
e
L
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HAYHHH,
2.1.3, KopnopaTHBHHTE pPBKOBOICTEA H3TOTRAT
MPARKMIE 34 ORraHM3HPaHeTd W NPOBeXIAaHSTO Ha
peposHuTe W H3pLHpenuute O6mwM cebpaHus wHa
HAKIMOHEPHTE HA APYMECTBOTO, KOWTO TApalNTHPaT
PABHOIOCTABEHO TPETHPAHE HA BCHYKKM aKUHOHCPH U
IpaBoTO 12 BCEKH OT AKUHOHEPHTE
MHEHHETO CH
Odworto cwdpanue.

2.1.4. KopriopaTHBHHTE PLKOBOACTBA OPraHHIHpPAT
NPOUEAYPHTE W PEIA 34 NPOBEWIAHE HA Odworo
chOpaHHe Ha AKIHOHEPHTE N0 HAYWH, KOHTo He
3aTPYIHARA MK OCKBIABA HEHYKHO MMacyBaHETO.
2.1.5. KopnoparHeHHTe pEKOBOACTEA NpednpHeMar
NeHCTEMA 38 HACHPYARAHE YUACTHETO HE AKUHOHEDH
B Ofworoe cedpadde HAa AKUHOHEpHTE, BKIL dpes
OQUHTVYABAHE H4 BRIMOMEHOCT 33 AJWCTAHLMOHHD
NPHMCBCTBHE 'qpee. TEXHHUECKM CpeacTBa (BKIL
HHTEPHET) B CNY4aWTe KOTATO TOBA € BBLIMOKHO M
HeobGxoaMMO, W HE TpoTHBOpeuw ma T. 2.1.4. oT
HacToHw My Konere.

Anpsprafauar

3 W3pE3H

e TOYKMTE OFT JIHEEHWH pPel HE

All

Ha

IMpoamasxm NPUIArE  Ta3M

I'JPEH’THKH (& HIKITHM2HWE JAHCTAHITHMOHHO
MPHCBECTBHE Ypes TEXHWYECKH CpeIcTea, Thit KaTo
TAa3H [PAKTHKA HE ¢ BCE OLLE HOPMATHEHO YpeleHa B
Brirapus.

2.1.6. KopnopaTHBHHTE pPBKOBOICTEA TapalTHPaT
[PABOTO HA AKUMOHEpHTE A3 OBAaT WHOOPMHpaHH
OTHOCHD BIETHTE pelerud na ObmoTo osdpanie na
AKLTMOICPHTE.
AngbpraiidHr
MpaKTHEA,

1V. Pazkpueane Ha wHQOpMATHA
|. Kopuoparueaure

MMpoawaxn  AJl npunara  Tasu

PEKOBONCTRA  YTRBMIABAT

IUIMTHKATE 38 pa3kpyRaHe Ha MHOOpPMaUUs B
ChOTRETCTRHE CRC  3dEOHOBMTS HIHCKBAHHH @ H
VCTPOHCTEEHUTE AKTORE.

Anpwpraiizuar  Tlpoauaxw Al npunara  Tasu
MPAKTHKA.

2. B CLOTBEETCTEME ¢ NpHeTaTa NOJHTHKE 1o T. |

1D ot 14

2.1.3. Establish corporate governance rules for
the organization and conduct of regular and
extraordinary General Meetings of Shareholders
of the company to ensure equitable treatment of
all sharcholders and the right
shareholder to express his views on items on the
agenda of the General Assembly,

of  each

2.14,  Organize  corporate
procedures and rules [or conducting the general
meeting of shareholders in a manner that does

gOVErndnce

not unduly expensive or difficult to vote.

2.1.5. Corporate  governance to
encourage lhe participation of sharcholders
general mecting, incl. by  providing the
opportunity  [or remole presence through
technical means (including Internet) where
possible and appropriate and not contrary to
paragraph 2.1.4. of this Code.

Advertising Prodigy AD complics with this
practice, except for remote presence through

action

technical means, as this practice is not yet
regulated in Bulgaria.

2.1.6. Ensurc corporale governance rights of
shareholders to be informed about the decisions
of the General Assembly of Shareholders.
Advertising Prodigy AD complies with this
practice.

IV. Disclosure of information
I. Promote corporate governance policy for
disclosure in with 1
requirements and statutes,

Advertising Prodigy AD complies with this
practice.

accordance legzal

2. In accordance with the policy a}{)pied u

A I.-'
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Ch3IARAT H
pasKpHBaHe 12

KOpIIOPATHBHHUTE  PBLKOBOICTBA
MO BERHET CcHCTEMA 38
HHOpMAITHsT.
AJpLprafsunr
MpaKTHEA.

2.1. llpcnopbUdTENHO € BCHUKM  YNSHOBE Ha

KORNOPATHEHHTE PLKOBOACTEA da [IpHCBECTBAT M

[Mpoprmsn ANl Opunara  TasH

obuTe  chbpaxus H3d  GKUHHOHEpHTE Hi
IPYKECTBOTQ.

Answpraizunr ITlpogumsxn AJl npuiara  TasH
MPaKTHKL.

22, Marepnaan Ha Obworo cwbpanue Ha
aKLHOHEPHTE

2.2.1. TekcroreTe B TNHCMEHWTE  MATEpPHAIH,

CRBp3aHH C aHeRHus pen Ha OOmoto cwbpaHue,
cnenea g2 DBAAT KOHKPETHW M AcHM, Dex 0a
BBBEAKIAT B 3a0my:KacHME akumoHepuTe, Bouukw
NpedioiKeHHs OTHOCHO OCHOBHH KOPIIOPATHBHH
ULEM'I'HH ce IIPE,U,{}THB\H']' KaTo ordellHH TOYKH B
aHerHus pen Ha ObmoTto cwnbpanwe, B Ty,
NPCATOKSHHETO 3a pasnpedensie Ha neyanba.

Anewpraidsunr  [Mpomwamm AJ npunara  rasw
NPAKTHEEL
222, JlpysecTRoTo MoAIBPHKA HAa  HHTEPHET

CTPAHMLATA CH CIHELMAIHA CEKLIMA OTHOCHO IIPABATA
HAa QKUMOHEPHTE H  VUacTHeTo WM B O0moTo
CLOpAHHE Ha AKLHOHEPHTE.
Apewpraiizuar  Tlpommmen
NIpaKTHKA.

2.2.3. KopnoparupHuTe PhKOROACTRE ChISHCTRAT Ha
AKIMOHEPHUTE, ORIACTERH OT CHIA 33 BITHOUBAHC HA
JOMBAHWTEIHH BRIPOCH B OHEBHHA pel Ha OdmorTo
cLbpanie.
ANELRTARINHD

All npunara TazM

ATl

TTpoau e npunara  TasH
MPaKTHRL

3. CwucreMaTa 3a pazepuBane Ha wiopmaius
TpalBa g TApaHTHpa  paBIoONOCTABEHOCT  HA
anpecature Ha  uadopMaumaTa  (AKUHOHEpPW,
3AMHTEPECOBAHM JTHIA, WHRECTHIIMOHHA 0DIIHOCT) U

Aa  HE  TIO3RONARL 'SJIOFI'ICIT[}CﬁH € BLTpeIlHA

11 o1 14

item 1 governance  create  and
maintain a system of disclosure.
Advertising Prodigy AD complies with this

practice..

corporale

2.1, Tt is recommended that all members of
corporate to  attend  general
meetings ol sharcholders of the company.
Advertising Prodigy AD complies with this
practice.

governance

2.2. Materials of the General Meeting of
Shareholders

2.2.1. The texts in the written materials relating
to the agenda of the General Assembly should
be specilic and clear, not mislead sharcholders.
All proposals for major corporate events are
presented as separate items on the agenda of the
General Assembly, including proposal for
allocating profit.

Advertising Prodigy AD complics with this
practice..

2.2.2. The company maintains on its website a
special section on the rights of shareholders and
their participation in the General Assembly of
Shareholders.

Advertising Prodigy AD complies with this

practice,
223, Promote corporate  governance to
sharcholders, authorized by the court for

imnclusion ol additional issues on the agenda of
the General Assembly.

Advertising Prodigy AD complies with this
practice..

3. The system of disclosure should ensure equal
ireatment recipients  of  information
(shareholders, stakeholders, the investm
communily) and to prevent abuse of /i,m;i

of

mmformation.
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uadiopManua.

Anerpradsunr  [lpogmmws AJl nmpunara rasw
NpPaKTHKE.

4. KopnopardgHATe pbkoBoacTBa TpabBa A
TAPAHTHPAT, ™e CMCTEMAaTa 33 pPaskpHBaHe Ha
UH(OpPMALIHA OCHTYPSRA MBIIHA, HABPEMEHHA, BAPHA
W pasbupaeMa  MH(OpMaUMA,  KOATO  jasa
EBIMOWHOCT 38 O0eKTHBHH K MHOQOpMUpaHM
PEUIEHHA H OIEHKM.

Appepraizunr  llpoawapxkn  AJl npunara  Tasu
MPaKTHKAE,

3. KopnopaTHBRHUTE PRKORDJICTEA YTBBPHCIABAT M
KOHTPOJIMPAT CIIA3BAHETO HA BBHTPEIIHW TIPHBMNA 38
H3rOTBAHE HA FOJMILHWTE W MEMIHHHHTC OTYETH H
pemna 3a pasKpHBaHE HA MHMOPMALMA 110 HAYMH,
KOHTO g THPAHTHPA CHAZBAHETO HA T. 3.
AArbpTaiiavHr ANl npunara
NPaKTHKA.

6. IlpenopbYMTeNHG €, KaTo HYacT OT CHCTEMATd 34

ITpoaymau TasH

pazkpHBaHe HA MHDOPMALMA,
NoJTBHEHETO  Ha
APYIKECTBOTO € YTBLPACHO CLALPAANME, 00XBaT M
MEPHOTHYHOCT ypes  Hesd
M OPMALIHA.

[Mpenopeaureano e paikpuBadaTa 4pel HITEPHET
CTpAHMLATA HA JAPYMECTBOTO WHboOpMauMs Ja
BKIIHIYBA HAH-MANKD:

- NAHHH 38 IPYHKECTROTO,

- NTAHHHE 38 AKITHOHCPHATA CTPYKTYPa;

- YCTPOHCTBEHHTE AKTOBC HA JPYIKCCTBOTO;

- JAHHHK 3d }-‘I]}?HHH'['EJIHH'I'B L)pl'tiHPT;

pazpaboTBancTo #

HHTERHET CIpaHHLA Ha

HE  paskpHvBaHarTa

- CUSTOROAHKW OTHMETH MDOHE 34
POIMHE;

- MATERHAIHTE Fd Ilpﬂ,i],u'rﬁﬂll],!’]'l'ﬂ 'Uﬁ].LLHI CBEP&HHH
Ha aKUHOHEPHTE Ha Apy#ecTBoTo. MudbopMaums 3a
BICTUTE peiuenus or  obumre cnbpanud Ha
AKI[HOHEPHTE TIOHE 33 IOCNEIHUTE TPH FOIMHH;

- HHOOPMALISA 33 OTHTOPUTE;

- WH(QOPMATINA 38 MPEACTOAUTH ChOWTHA?

- BadHA I‘II]{I)OPMB.H,I‘I}I, CRBp3ala IelinocTTa na

nociggHuTe 3

120114

Advertising Prodigy AD complies with this
praclice.

4. Corporatc governance must ensure that the
system of disclosure provides complete, timely,
accurate and understandable information that
allows [or objective and informed decisions and
evaluations.

Advertising Prodigy AD complies with this
practice..

5. Promote corporate governance and monitor
compliance with internal  rules the
preparation of annual and interim reports and
procedures for disclosure of information in a
manner to ensure compliance with item 3.
Advertising Prodigy AD complies with this
praciice..

6. Tt is recommended as part of a system of
disclosure, developing and maintaining the

for

website of the company with approved content,
scope and frequency of information disclosed
by it.

[t is recommended that disclosed by the
company website information to include
least:

at

- Details of the company;

- Data on the shareholding structure;

- Statutes of the company;

- Data about the governing bodies;

- Accounts for at least the past 3 vears;
- Malerials forthcoming general mectings of
shareholders of the company. Information on
taken by general mectings of
shareholders, at least for the last three years;

- Information for auditors;

- Information about upcoming events;
Important  information  relating
company.

Advertising Prodigy AD complies Jﬁ/ th

decisions

to




ADV PRODIGY

ERAMND MABKEITING

PRTT 3 THY PRGN L EHaR

IpYIKECTROTO.
Anpuprafsunr
npa KTHIEA.

Ta3H

Npoguaxn ALl npunara
7. Hpy#ecTrROTO MEPHOMMYHG CAeiBA 13 PAIKPHBA
vHdopManugs 38  KOPNOPATHBHOTO  YMpaBlieHHe.
PaigpueaneTo Ha ALQOpMALHA 38 KOPMOPATHRHOTO
YIpARIEHUe CTABA B CBLOTBETCTBHEC C MNPHHIMIE
~crazpait unu obgcHarail". [TpuHIMNET M3MCcKea B
CAy4ait Ha HeCna3BaHe Ha HAKOMW OT NPEeNopbKUTE Ha
Konekca na ce npeacraen ofscHeHMe 32 TOBA.
Anpepraiizunr  [lpomumsxn All
NpaKTHKA.

nprumara T&a3H

¥, 3aunTepecoranH auua

YIPaBIEHHE  OCHIYPIARA
e¢hEKTHRHO B3aMMONCHCTRUE ChC 3AHHTEPECORAHUTE
nuna. K'bM Tasy KATCTOpHA CC OTHACAT OMpelcieHH
CPYIIH APYIKECTBOTO  JHPEKTHO
H-"I:-.'EJ"I,EﬁGTHH H HKOHTO OT CBOA ﬂ'[‘pﬂ[—ia MOraT 4
NOBIHAST Ha OeHHOCTTA MY, B T.4. JOCTABYHIM,
KIMEHTH, CHOYMHTENM, KPEAWTOPH, TPYIH
ofllecTBeH  HATHCK #  Opyri.  JpyKecTBOTO
HIASHTH(OMUMPA KOH €3 3aHHTEPECOBAHMTE JIMUA C
OTHOLUGHHME KBM HETDBATa NeHHOCT BBL3 OCHOBA Ha
THXHATA Crefed W chepd Ha BIHSHHE, PO M
OTHOMIEHHE KhM YCTOHUHBOTO MY PAZBUTHE.
Angwpraiizusar  llpomumxun A/l npunara  Tasu
MpPAKTHKA.

1. Kopnoparushoro

JIMUA, HAE HOWUTO

dd

2. B CEBOATA TMONMHWTHEA GTII‘.IHK'T[‘.' I-IH.HHTEPECGB:—J.HHTB
I KOPTIOPATHRHHMTE PRKOBOICTEA C& CRODPA3ARAT
ChC 3AKOHOBMTE WiMcKBaHma. JobpaTa NpakTHEA HA
KOpIOPaTHBHO YIpaBieHWe M3Kckea chobpaissade
ChC ZAMITCPCCORANMIC [HIIA B CLOTBETCTDME C
]!]ﬁl-’[HLLI'Il]H'J'E: 3a Ilpﬂi‘lpiﬂ'-lHDU'!‘., OTHETHOCT H ﬁHi-]-HBC
ETHED.

A apbpTaiisyHr
upam'mm.

[lpomumen  AJl TpHnara Tasu
3. llpemopwuWTeano ¢ B CHOTBETCTBHC C© Taiu
NONUTHEA  KOpPNOpATHBHHTE

HSPEEDTH”I’ H  KOHEPETHH

PEKOBOACTRA  J1A

NparMiia 33 OTUWTLHE

130114

Ll

praclice.

7. The company should periodically disclose

information  aboul  corporate governance.
Disclosure of corporate governance is in
accordance with the prnciple "comply or

explain." Principle requires that in case of
failure of some of the recommendations of the
Code to provide an explanation for this.
Advertising Prodigy AD complies with this
practice,

Y. Interested persons

1. Corporate governance ensures the effective
interaction with stakeholders. To this category
relate certain groups of persons who directly
impact the company and which in turn may
alfect its activity, including suppliers,
customers, employees, creditors, public
pressure groups and others. The company
identifies what are stakecholders with regard to
ils activities based on their level and arcas of
influence, role and attitude towards sustainable
development.

Advertising Prodigy AD complies with this
practice.

2. In its policy towards corporate governance
stakeholders to comply with legal requirements.
Good corporate governance practices required
to comply with all stakeholders in accordance
with  the principles of
accountability and business ethics,
Advertising Prodigy AD complics with this
practice..

lransparency,

3. Tt 1s recommended that in accordance Wit;—f”r;'l
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HHTCPECHTE HA 3aMHTCPECOBAHHTE JIMIIA,
NPABMIA Q8 OCHUYPAT M THXHOTO MPHEIHYAHE TIPH
peliaeane Ha OMpeEnemeHd, HIMOKBAIH MSHMOHMATA
HM BEIOpOCH. Te3H MpasHna CAefRa A rapadTHpar
Dananca MecIy pPasBUTHETO HA JIPYKECTROTO
HKOHOMHYECKOTO, COLMAITHOTO M
eKOIOTOCEODPa3HOTO Pa3BHTHE HA CPENAT, B KOHTO
TO yHKUUOHMPA.

KOHTO

Anpepraisuar  Tlpoawamu  AJl npunara  Tasu
NPaKTHEA.
4.  KopnopaTHERHHTE PBKOROJACTEA  NOAIBRMAT

eEKTHBHH BPBIKH CBC 3AHHTCPECOBAHMTE JHIA.
[TpenopbYUTEIHO & MEePHOLHYHO, B CBOTBCTCTBHE
ChC 3AKOHOBHMTE HOPMH W A00PATA MEN(IYHAPOIHA
MPaKTHKE 3a pPA3IKPHBEHE or
HedHHIAHCOB XApaKTep ApPYHKECTBOTO 13 HHGOpMHpa
COUMAIIHE W EKOJIOMHYHH
BBIPOCH, KACACIIH RAHHTECPECOBAHMTE MHLA, KATO

Ha  uHbOpMaLmH

3d HEOHOMHYECKH,

Hanpumep: Oopba ¢  kopynudsta, pabora cke
CAYMHTENWTE,  JOCTABYHIMIE H  KIHEHTHTE,
COLMANHATA  OTrOBOPHOCT  Ha  JPYHKCCTBOTO.
ONAIBEHET) HE OKONHATA Cpena,

Appwpraiisunr  Ilpooumar  AJl npunara  TasH
JE]:IHICPHK&.

{(H3mnanAaTenen anm{n;rﬁ I
Executive Director

/i

/)
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that rules and their involvement in
solving specific, requiring the position of their
affairs. These rules should ensure a balance
between development and the company's
economic, social and environmentally sound
development of the environment in which it
operates.

Ensure

Advertising Prodigy AD complies with this
practice.

4. Corporale Govemance maintain effective
relationships  with It is
recommended that periodically, in accordance
with legal standards and international best
disclosure of non-financial
company to inform the nature of economic,
spcial and  environmental issues affecting

stakeholders.

practices on

stakeholders, such as: combating corruption,
work with employees, supplicrs and customers
corporate social responsibility, environmental
protection.

Advertising Prodigy AD complies with this
practice.

pepTaiiznur Hpoognaxn™ AJL/

Wertising Prodigy™ AD)
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